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OUR LOOK

The Boise Metro Chamber Branding Reference Guide

Primary Logo

The primary logo should be used against a
white background. Use this version for print
or digital

BOISE
METRO
CHAMBER

Secondary Logo: one color

The one-color version should be used in
applications like embroidery or printing
where color is preferred but simplicity is
necessary. The one color mark should be

BOISE
METRO
CHAMBER

Pantone 286 or an equivalent color formula

Black or White Logo

The black and white logos for Boise Metro
Chamber should be used in situations
where It s not possible to use the primary

BOISE BOISE
METRO METRO
CHAMBER CHAMBER

or secondary logos




THE “B"

Alternate option for Chamber usage only

Primary Mark

The prirnary mark may be used without type
in situations where the Boise Metro Chamber
brand is clearly defined. This mark should be
used against awhite background. Use this
version for print or digital

Secondary Mark: one color

The one-color version should be used in
applications like embroidery or printing
where color is preferred but simplicity is
necessary. The Boise Metro Chamber brand
should be clearly defined when using

this mark. The one color mark should be
Pantone 286 or an equivalent color formula

Black or White Mark

The black and white marks for Boise Metro
Chamber should be used in situations
where it is not possible to use the primary
or secondary marks




PROGRAM LOGOS

Branding for Chamber programs

The program logos are one color, Pantone 285, black or white, The word Boise appears in Bold. The
words for the specific programare in Regular weight. When the word Boise is In the middle, any program
words that fall below it appear in Bold as well

The words Boise Metro Charnber Prograrmare 20% Black when used with Pantone 285 blue
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SPACING AND SIZING

Layout and design

Clear Space

The Boise Metro Chamiber [0go uses a clear
space to maintain the clarity and impact of the
mark. The space around the mark should be
kept clear of any competing objects, graphics,
images and typography.

The clear space, shown with an X, around the
logo Is determined by the height of the words
Boise Metro
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Logo Size

The Boise Metro Chamber logo should not
be used at a height of less than 375" or /8
of aninch

The same height requirerments apply to the
mark with type
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LOGO DON'TS

Guides for internal and external usage

Logo Don’ts

To keep the integrity and consistency of the brand DO NOT BOI

RO

- Change the logo to any alternative color c HA E R

- Rotate, stretch or distort

- Use any sort of artistic filters or effects, such as embossing
or drop shadows

RO
CHA R




OLOR GUIDE

Primary colors

Primary Colors

The Boise Metro Chamber primary colors
include % shades of blue, 2 grays and black

Dark Blue Blue Cardinal
Pantone 286 Partone 285 Pantone 284
CMYK 100, 91, 2,1 CMYK: 84,55 0,0 CMYK BB, 22,0,0
RGB: 36, 61,148 RGB: 45,111,183 RGB. 10,163, 219
HEX #233d93 HEX #2c6fb7 HEX #6228db

Gray 1

Pantone Cool Gray 9 Pantone Cool Gray 2
CMYK: B6, 47, 44,10 CMYK:17,143,15,0
RGB. 3,129,122 RGB: 210, 208, 206
HEX #75767a HEX: #dicfed

Black

Pantone Black White

CMYK: 0, 0, 0,100 CMYK:0,0,C,0
RGB. 0,00 RGB: 255, 255, 255

HEX: #000000 HEX: #fffff



PATTERN USAGE

Primary colors

Background Pattern

The mosaic pattern is a prominent part of the Boise Metro Chamber brand
This pattern can be used throughout a variety of collateral to add texture,

color and interest

This pattern may be used in either vertical or horizontal orientation. You
may use a shape, like a rectangle, to mask the pattern as well. For example,
a rectangle can mask the pattern to create a footer for a presertation

Do not stretch or otherwise distort this pattern

Vertical orientation

Horizontal orientation

Harizental arientation masked by shape



TYPEFACE AND FONT

Text options for headers and body copy

Headline Typography

When creating marketing materials,
Tisa Sans Pro and Mr. Eaves XL

San OT Light should be used for
headlines, callouts, pull quotes, etc

Body Copy Typography

As aprirmary fort for bodly copy Mr.
Eaves XL San OT Light, Regular or Heawvy
should be used

For serif fonts, Mrs. Eaves should be
used ina variety of weights, Rorman, Bold
and Small Caps.

Alternate Typography

Arial should be used when the primary

fonts are unavailable. Use bold and regular

weights of Arial to ensure contrast

Tisa Sans Pro

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklm
nopqrstuvwxyz
12345678901?7@ &

Mr Eaves XL san OT Light

ABCDEFGHIJKLM
NOPORSTUVWXYZ
abcdefghijklm
Nopgrstuywiyz
123456789017 @&

Mr Eaves XL San OT Regular

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklm
nopgrstuvwxyz
12345678901?@&

Mr Eaves XL San OT Heavy

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklm
nopqrstuvwxyz
1234567890170 &

Arial Regular

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklm
nhopqrstuvwxyz
123456789017@&

Mr Eaves XL San OT Light

ABCDEFGHIJKLM
MNOPQRSTUVWXYZ
apcdefghijklm
nopgrstuvwxyz
125456789017@&

Mr Eaves XI. San OT Roman

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abedefghijklm

nop qrstuvwxyz

12345678901 Y@k

Mr Eaves XL San OT Bold

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abedefghijklm

nopqrstuvwxyz

12345678901?@&

Mr Eaves XL SaNy OT Borp

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
ABCDEFGHIJKLM
NOPQRSTUVWXY?Z
12345678901?a&

Arial Bold

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklm
nopqrstuvwxyz
1234567890!7@&



TYPEFACE AND NAMING

Text options for headers and body copy

Main Headers

When possible and appropriate, capitalize (TT
in InDesign) headers and bold the last word
(preferred) or a word of significance.

Sub Headers

Follow the same principle as Main Header by
bolding the last word (preferred) or a word of
significance. You may also choose to use regular
case depending on design. Decrease your type

size for Sub Headers.

Sponsors
Bold sponsors in stories and copy (e.g. Metro
Connection newsletter). Do not bold companies

that are not sponsors.

Name

In 2018, the Chamber adopted a condensed
version of the name for marketing purposes. The
full marketing name “Boise Metro Chamber”

must be used at every mention.

Naming don’ts
Do not use “Boise Chamber” for any marketing,

membership, or general materials.

Special exceptions
If the name has been used multiple times at the
beginning of a story, it may be acceptable to use

“Chamber” in following mentions.

WELCOME TO THE CHAMBER

JOINING IS ONLY THE BEGINNING.

Joining is only the beginning.

This event would not have been possible with our
sponsor Intermountain Gas Company.

Pictured: Bill Connors, President and CEO of the Boise
Metro Chamber, with Bill Gates, co-founder of the
Microsoft Corporation.

BOISE METRO CHAMBER



WRITING STYLE

Consistant uses of grammar in all marketing materials

The following spelling and grammar guidelines are from AP Style Standards. Guiding principles behind AP Style are:

consistency, clarity, accuracy, and brevity.

Numbers

Basic Numbers: Spell out the whole number up to (and
including nine) and use numerial values for numbers
exceeding nine.

Phrases: Spell out numbers (even large numbers) if used in
a casual expression.

Age: Always use figures.

Beginning a sentence: Spell out numbers that begin a
sentence unless it begins with a year.

Ordinal numbers: Spell out ordinal numbers up to (and
including) ninth. Exception: not when used in naming
conventions.

Phone numbers: Use parenthesis for area code.

Time

AP Style Standards list a.m. and p.m. with periods, and does
not require zeros after even hours.

AP Style Standards use time zone abbreviations as EST,
MDT, PST, etc. and should only be used after a clock time
ifit involves people in multiple time zones (e.g. webcast,
radio, TV).

Date

Please use figures only. Do not use st, nd, rd, or th with
dates. For years and decades, do not use an apostrophe.
Exemption: abbreviating a decade.

Months may be abbreviated to Jan., Feb., Aug., Nov., Dec.,
etc.

Example

zero, four, 10, 97, 257

A picture is worth a thousand words.

A 21-year-old student; the student is 8.

Twelve drummers drumming.
2017's quota is filled.

first kiss, fifth annual, 11th hour, 110th annual
Exception: 9th U.S. Circuit Court of Appeals,
101 Dalmations

(208) 472-5205

Example

Breakfast will be served at 10 a.m.
Breakfast will be served between 10 - 10:30 p.m.
Lunch will be served between 11:30 a.m. - 12:30 p.m.

Please join us for our national broadcast at 10 a.m. MDT.

Example

The United States was founded on July 4, 1776.
Joinus on July 4.

| love the ‘90s.

| studied the 1800s in college.



WRITING STYLE

Consistant uses in publications (con't)

The following spelling and grammar guidelines are from AP Style Standards. Guiding principles behind AP Style are:

consistency, clarity, accuracy, and brevity.

Abbreviations

Please use the full title on the first mention of the
individual's name unless the individual has specified
differently. You may use an abbreviation for the second
mention and throughout the remainder of the document
as:

Dr. Rep.

Gow. the Rev. and Sen.
Lt. Gov.

Addresses

Please always use figures. You may abbreviate directional
cues when used with a numbered address.

If the address does not have a numbered location, spell out.

Sentence Periods

Use a single space after periods and sentences.

The Oxford Comma

Please omit commas before a conjuction in a simple series.

A comma, however, should be used before the terminal
conjunction in a complex series, if part of that series also
contains a conjunction.

Example

Dr. Joe Smith

Lieutenant Governor Joe Smith
Lt. Gov. Smith

Example

205 S. 5th Street or St.
101 Northwestern Avenue or Ave.

Northwestern Avenue
5th Street

Example

The Boise Metro Chamber welcomes new members each
day. We host a welcome reception for them each quarter.

Example

At the Boise Metro Chamber, we offer services, programs
and events.

The Boise Chamber hosts committees on energy, finance,
education and workforce, and food and agriculture.



BRANDING ELEMENTS

Opportunities for staff to adhere to branding

One of the most important aspects of “branding” is recognition. Our updated branding and marketing guidelines aim to
make our digital communications recognizable and consistent to the community and its members.

Email Signature

Please use the email signature designated by the marketing and graphic design lead in the office. You may access the email
signature document here: \\bccserver\Data\Member Services\Communications\Branding\2018 Collateral for Office.

Letterhead

Please use the Letterhead document in the I:Drive. Please do not edit or change the header and footer. If you need changes,
please consult the graphic design and marketing lead in the office. You may access the document here: \\bccserver\Data\
Member Services\Communications\Branding\2018 Collateral for Office.

PowerPoint Presentation

Please use the PowerPoint presentation template in the |:Drive. Please do not edit or change the header and footer. If you
need changes, please consult the graphic design and marketing lead in the office. You may access the document here: \\
bceserver\Data\Member Services\Communications\Branding\2018 Collateral for Office.

Logo Requests

If a member requests to use our logo, please defer them to the graphic design and marketing lead. The use of our logo on
printed materials and publications must be approved by the graphic design and marketing lead.

You may also tell them to email communications@boisechamber.org to make a formal request.
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